Business Attraction & Retention - FY ’11 Highlights

Working to improve the retail mix along Myrtle Avenue in order to attract
more shoppers and to meet the needs of local customers is critical to
improving Myrtle’s competitive advantage. The Partnership achieves this
by providing technical assistance to existing avenue merchants, recruiting
new and first-time entrepreneurs to find appropriate retail space on the
avenue, and attracting a few established area businesses to open new
locations where appropriate. The Partnership also works to spur local job
creation, encourage local hiring, and match young people with summer
employment and mentoring opportunities.

Business Attraction
- New business openings in FY11 (July 1, 2010 – June 30, 2011): 11, including Brooklyn Stone Boutique,
CakeJoy, CVS, Fork Café, Farmer in the Deli 2, Greene-Ville Garden, Hadas Gallery, Khim’s Millennium
Market, Soco, Thai 101 Bistro, and The Emerson
- Additional leases signed in FY11 (with openings expected in summer 2011): 6+, including Noor
Restaurant & Cafe, Pushkin Creperie, Putnam's Pub & Cooker, Red Lantern Bike Shop, T-Mobile, Waza
Ramen & Sushi
- Unsolicited calls and visit by prospective retail tenants: 50
- Active recruitment of prospective retail tenants by BID staff: 60
- Vacancy rate:
o 2011: 9% vacancy rate (the vacancy rate has gone down over the last year, even though the BID
has absorbed 10 new retail spaces that have come online in new construction – Myrtle Hall, The
Absolute, The Toren, The Andrea, Avalon Fort Greene)
o 2010: 11% vacancy rate
- Retail rents:
Actual Rents (signed leases)
- 2011: Average = $37/sf; Median = $35/sf
- 2010: Average = $36/sf; Median = $35/sf

Asking Rents (for vacant spaces)
- 2011: Average = $41/sf; Median: $43/sf
- 2010: Average = $41/sf; Median: $40/sf

Business Assistance
- Technical Assistance and Referrals to merchants - connecting businesses to other assistance
organizations and resources, including:
o New Business Acceleration Team (NBAT), helps food establishments more speedily through
permitting process – 15 referred and connected
o NYC Business Solutions Center offers staff training, help to merchants in screening and securing
employee prospects – 35 referred
o SEEDCO, loan program – held meeting at MARP office with 15 merchants, and other referrals,
primarily info re loan programs to 30+ merchants and prospective merchants
Crime Prevention
- Attend monthly 88th Precinct Community and Youth Council meetings to keep Myrtle issues on the
agenda, while also arranging separate meetings with 88th precinct to discuss major problems
Young Entrepreneur Mentorship Program (YEMP)
- Local students are placed for summer employment with Myrtle business owners while BID and
JPMorgan Chase Foundation pay their part-time wages for seven weeks
- Program is in its 5th year: 15 students participated in program, 16 businesses participated (67 youth
participants since start of program)
- Increasing number of applicants each year : 40 applicants (2010); 55 applicants (2011)
Looking Ahead to 2012
- Continue to make connections between new apartment buildings on/near Myrtle Avenue (the Avalon,
Toren, Oro, Andrea, 163 Washington Avenue) and Myrtle Avenue businesses
- Update business attraction packet to reflect changes since 2008/9 creation, to include newer
residential developments, upcoming Plaza, and new anchor businesses
- Develop new welcome packet for merchants, including an expanded local hiring statement to help
make it easier for new merchants to post job openings and hire local residents
- Identify additional technical assistance workshops and opportunities for merchants, i.e. NYC Financial
Network Action Consortium loan opportunities

Clockwise from top left: A new tree planted with the BID’s assistance and watered by the BID, graffiti removal,
sidewalk sweeping, and corner bin liner replacement.

Sanitation and Beautification - FY ’11 Highlights

The Myrtle Avenue Brooklyn Partnership provides supplemental
sanitation and maintenance services through a contract with The Doe
Fund, including daily sidewalk sweeping, emptying corner trash bins,
graffiti removal, tree watering, and used grease recycling. The
Partnership helps to maintain existing street trees and works with the
NYC Parks Department to secure locations for new plantings.

Sanitation
- Provided nearly 10,000 hours of sidewalk sweeping, covering 24 8-hour shifts per week.
- Replaced 36,000 bags on Myrtle Avenue’s corner trash bins, which equates to bagging approximately 259
tons of trash.
- Removed 70 instances of graffiti.
- Repainted all of Myrtle’s street furniture.
- Recycled 4,975 gallons of grease from 11 restaurants in the BID.
- Continued to work with the Department of Sanitation to resolve instances of illegal dumping.
Beautification
- With help from the Partnership, the Parks Department planted 12 new street trees in the district, bringing
the total number of street trees in the district to over 200.
- The Partnership completed major tree bed care for 62 street trees.
- The Doe Fund provided 7,840 gallons of water to 14 young trees during the hot months.
Looking Ahead to 2012
- Plant ornamentals in the tree pits that received new tree guards.
- After years of aggressive tree planting, Myrtle Avenue is nearly “planted out.” The Partnership will push
for the creation of the last possible new tree pits and the replacement of dead or unhealthy trees from
existing tree pits.
- News rack owners are required to maintain their news racks and provide detailed maintenance logs to the
DOT. Unfortunately, many of Myrtle’s news racks are covered in graffiti and stickers. The Partnership
intends to hold news rack holders accountable and will work with the DOT to have the offending news
racks cleaned up or removed.
- Install the district’s first public recycling bins on Myrtle Avenue at Adelphi, Clinton, and Hall.
- Work with the Department of Information and Technology to remove the remaining unused payphone
stumps from the avenue.
- Remove Belgian blocks (cobblestones) from tree pits that receive major work, according to the Parks
Department’s updated policy.
- Power-wash the sidewalk around the corner trash bins.
- Incorporate the BID Scorecard Ratings system for street cleanliness used by the Mayor’s Office of
Operations.
- Work with EDC and DOT to resolve the issue of unpainted traffic lights around the new Fleet Street.

Façade & Storefront Improvement - FY ’11 Highlights

Myrtle Avenue’s neighborhood scale and “Main Street” image is largely
defined by the historic buildings within the district. The Partnership has
actively worked on rehabilitating the building stock of Myrtle Avenue
through the improvement of storefronts and facades via the BID’s
Storefront Improvement grants and MARP’s New York Main Street
program, which offer matching grants and design assistance to property
owners and merchants. In FY’11 these programs assisted 12 properties
within the BID, providing $108,000 in grants.

BID Storefront Improvement Grant
- In FY11, over $6,450 in grants were disbursed to six (6) storefront improvement projects throughout the
district, contributing toward a total investment of $88,000 by merchants and business owners on
storefront improvements
- Improvement projects paid for new signage, removal of solid roll-down security gates and fresh coats of
paint for storefronts
- Some of the projects receiving assistance this past year include: Sans Souci (330 Myrtle), Pushkin Creperie
(541 Myrtle), Brooklyn Stone Boutique (366 Myrtle), Hadas Gallery (547 Myrtle), Tejada Grocery (411
Myrtle) and Bilo’s Discount (480 Myrtle)
- The BID’s storefront improvement grant program, operating since 2005, has contributed over $32,000 to
local merchants and property owners
New York State Main Street Program (funded through MARP LDC)
- In FY11, six (6) properties located within the BID received funding through MARP’s New York Main Street
(NYMS) program this year for both exterior façade and interior storefront renovations
- Over $102,000 in NYMS grants were disbursed within the BID, matched by $263,000 of private property
owner and merchant investment, totaling in a $365,000 total property investment
- Some of the projects funded with NYMS assistance this year include: Five Spot Soul Food (459/461 Myrtle),
Fork Café (507 Myrtle), The Emerson (561 Myrtle), 334 Myrtle, 366 Myrtle, and 456-460 Myrtle
- Since 2005, both MARP’s NYMS and the BID’s Storefront Improvement grant programs have generated
$1.4 million in property investment within the BID’s boundaries
Looking Ahead to 2012
- In the upcoming year, the Partnership has a goal of assisting with twelve (12) façade improvement projects
within the BID’s boundaries
- A major focus will be given to the buildings located in the blocks between Washington Park and Adelphi
Street in order to help reduce the retail vacancy rate, rehabilitate the building damaged by fire, and
improve both the aesthetics and commercial activity on that portion of the avenue
- Work to continue to reduce the number of solid, metal, roll-down security gates on storefronts within the
BID, replacing them with open-mesh gates or security systems
- Work to reduce storefront vacancies by using grant programs as incentives for potential tenants
- Continue to assist existing businesses with design assistance and signage grants, helping them to make
improvements that could help to increase their appeal to local residents and attract new customers

Marketing & Events - FY ’11 Highlights

Drawing attention to the great locally owned businesses that Myrtle has
to offer, both old and new, is a principal part of our mission. By promoting
the opening of new businesses, merchant specials, and newsworthy
stories, by maintaining web and print versions of an avenue-wide
shopping and dinging guide, and by spearheading marketing campaigns
and planning local events, the Partnership aims to draw new shoppers,
increase foot traff, attract new businesses, and spur local investment.

Home Grown & Locally Owned Campaign
- Now in its 5th year, the Partnership’s major branding campaign features photos and quotes from local
entrepreneurs, helping shoppers to match a name to the face of their neighborhood business owners
while encouraging residents to shop close to home
- 3 billboards, at Myrtle-Adelphi, Myrtle-Classon, and Myrtle-Bedford, and 7 subway posters, at the G at
Clinton-Washington (4,942 average weekday subway ridership), C at Clinton-Washington (5,404 average
weekday subway ridership), and C at Lafayette (4,627 average weekday subway ridership), were installed
featuring the Home Grown & Locally Owned campaign
Shopping Guides
- The 7-panel guide features over 150 business listings, along with their address, cross streets, phone
numbers and websites. The guide also includes a map, complete with arrows to local subway, bus lines
and list of local destinations. 20,000 copies were printed and distributed in FY ‘11
Website & Social Media
- Website: about 600,000 visitors to www.myrtleavenue.org
- Facebook: started Facebook page in 2010, currently at 547 fans
Other events and activities
- Make Music New York: on June 21st, first day of summer, at 15 locations from FG Park to Sans Souci to
Soco - musicians play in front of Myrtle businesses with NYC and BID handling permitting
- Park(ing) Day 2010: on 3rd Friday in September, at 3 locations - Gnarly Vines, Gray’s Studio Café and Under
the BQE - promoting pedestrian improvements and activity
- Sponsorships of and partnerships with other local organizational events that have the potential to bring
foot traffic to Myrtle Avenue:
o Fort Greene House Tour (BID sponsored a house, 1500+ visitors attended, each of which received a
BID-produced restaurant guide with brunch/dinner specials)
o SONYA Annual Studio Stroll (BID sponsored the tour with print/web ad, distributed printed
restaurant guide with specials for the weekend)
o Open House NY (BID offers guided tour of Wallabout, distributes printed restaurant guide with
lunch specials
o Pratt New Student Orientation (2500+ students receive the BID’s printed shopping & dining guide)
o St. Joseph’s Biz Expo
o SHOP Brooklyn
Looking Ahead to 2012
- Continue to make connections between new apartment buildings on/near Myrtle Avenue (the Avalon,
Toren, Oro, Andrea, 163 Washington Avenue) and Myrtle Avenue businesses
- Design and roll out new myrtleavenue.org website with improved social media integration and expanded
tools for merchants and shoppers
- Explore new opportunities for video marketing (documentary, YouTube, etc.)
- Roll out new and expanded Myrtle printed shopping guides
- Roll out new series Home Grown & Locally Owned postcards (2012 with 15+ avenue merchants) )
- Explore new opportunities for attracting tourists to the neighborhood and helping to make larger
restaurants “tourism-ready”
- Connect merchants to the new off-campus capabilities of the PrattCard and other opportunities to expand
customer base

Left to right from top: Myrtle Avenue Bird Town at Carlton Triangle, Ribbon cutting for Ancient, Goatie Boy and Goat
as Wolf at Fort Greene Park, Myrtle Windows Gallery Dots & Dashes exhibition at Kum Kau, holiday window entry at
Wally’s Square Root Café, newly installed tree guard and tree guard bench with artist-designed panels.

Arts & Enterprise Initiative - FY ’11 Highlights

The Myrtle Avenue Brooklyn Partnership’s Arts & Enterprise Initiative
represents a multi-faceted program to establish the avenue as an access
point to cultural activities for community members of diverse socioeconomic backgrounds. Through efforts to bring public sculpture, art
installations, studio art, and creative street furniture elements to the public
spaces and sidewalks of the 20-block retail district, the Initiative aims to
increase access to art for the entire community, and to support small
business by driving foot traffic to the commercial corridor.

Temporary Public Sculpture
During FY ’11, the Partnership contributed to two temporary sculpture projects within the district. On top of
the BID’s contribution, additional funding for these projects was raised through MARP from the Lily
Auchincloss Foundation and the Brooklyn Arts Council.
Myrtle Avenue Bird Town, by local artists Daniel Goers and Jennifer Wong
- 50+ whimsical birdhouses at 2 locations from May-December 2010, at Person Triangle (Carlton and Myrtle)
and at the northwest corner of Fort Greene Park (St. Edwards and Myrtle).
- 4000+ rack cards distributed to residents with the majority picked up from an onsite sign-mounted display
- Opening reception at Sans Souci attended by artists, funders, Parks staff, SONYA, and other supporters
- Distributed educational packets to 8 local schools, encouraging site visits and school projects
- Extensive press coverage, including the Daily News, Gothamist, The Brooklyn Paper, The NY Times Local,
and a number of local and citywide blogs
Ancient, Goatie Boy and Goat as Wolf by artist Ruth McKerrell, was funded by the NYC Parks Department’s
Clare Weiss Emerging Artist with additional support from the Partnership
- 3 sculptures installed at Fort Greene Park’s northeast entrance from June 2011-June 2012
- Rack cards are available onsite to community members and will be distributed to local schools
- Community feedback is overwhelmingly positive, with passersby stopping to interact with the pieces often
Myrtle Windows Gallery Dots and Dashes Exhibition
Dots and Dashes brought together artwork that referenced patterns and their place within systems. The 7th
cycle of MWG was curated by the Partnership’s Curator-in-Residence, Christina Vassallo.
- Geography of installations expanded to include merchants from Hall to Classon. Participating merchants
included: Kapella’s, Connecticut Muffin, Karrot, Green in BKLYN, Thai 101, Anima Italian Bistro, Kum Kau,
Miracles, Los Pollitos III, Soketah, Wally’s Square Root Café
- 18 artworks by 11 artist (mostly Brooklyn-based) displayed for the month of May
- Reception held at SoCo, and attended by over 50 people
Tree Guard Panel Design – RFP
- Issued an open call for panel designs in summer 2010, and selected 19 designs ranging from doilies to
graphic patterns to skylines to maps to references to the former Myrtle Avenue elevated train
- Due to fine-tuning of the design and fabrication after the installation of the tree guard prototypes, the
avenue-wide rollout of 20 tree guards and 20 tree guard benches was postponed until August 2011
Holiday Windows
- 10 storefronts were decorated by local artists in winter 2010, plus an additional two decorated by
merchants themselves
- Produced and distributed about 2000 rack cards that listed all participating holiday window contestants on
one side and Shop Brooklyn holiday specials on the other; voting took place via text message
Looking Ahead to 2012
- In partnership with artist Ellie Balk, MARP was awarded a $10K award from National Endowment for the
Arts to create a mural under the BQE at Park Avenue and Steuben, due to be completed in October 2011
- Raise 5-years of committed maintenance funds for the new tree guards via individual sponsorships
- Issue a second open call for tree guard panel designs in spring 2012 for a second phase of installations
- Fundraise to bring temporary sculpture and other public art projects to the avenue’s public spaces

From top: Site plan for the proposed Myrtle Avenue Plaza, 3D rendering of plaza looking east from western
side, one of the few bus shelters in the BID, a loading zone requested by the BID.

Urban Planning and Transportation - FY ’11 Highlights

The Myrtle Avenue Brooklyn Partnership works with city agencies to
drive policy and local projects that benefit the Fort Greene/Clinton Hill
area and Myrtle Avenue stakeholders. The Partnership primarily works
with City Planning, the Department of Transportation, and the MTA to
foster contextual development and to improve conditions for
pedestrians, bus riders, cyclists, drivers, and commercial deliveries.

Myrtle Plaza
- Co-hosted two community workshops with AECOM, DOT, and DDC, attended by nearly 100 people
- Conceptual design approved by Brooklyn Community Board 2
- Continuing to collaborate with DOT, AECOM, and DDC to create a preliminary design:
o Four “rooms”, including a Bosque, garden area, and flexible programming space
o Over 4,000 square feet of planted areas
o Over 30 additional canopy trees
o Eight planters, with shrubs and ornamentals
o Various seating options, including game tables, planter-benches, freestanding benches, stairs,
platforms, and movable tables and chairs
o A raised area suitable for ad-hoc performances
o A future concession kiosk
o A drinking water fountain
o Pedestrian-scaled lighting
o A new bus shelter
o Nearly 7,000 square feet of permeable concrete, an innovative material that reduces storm water
runoff and promotes plant growth. This will be the first time permeable concrete is installed in a
public area in New York City
o ‘Percent for Art’ public sculpture being designed by Matthew Geller
B54 Improvements
- Worked with DOT, the MTA, and CB2 to identify B54 bus stops that could be moved or consolidated to
speed up bus service and open up space for other uses, such as parking, loading zones, and street trees
- Requested new bus shelters at high volume stops, using passenger data provided by the MTA
Looking Ahead to 2012
- Continue to collaborate with DOT, AECOM, DDC, and DCA to move the Myrtle Plaza design through the
public review process
- Follow-up with the MTA and DOT about B54 improvements and bus stop consolidations
- Develop and implement a business retention plan for the merchants impacted by the plaza and
streetscape construction between Hall and Emerson
- Develop preliminary plans for plaza maintenance, concessions, and programming
- Revisit the placement of Myrtle Avenue loading zones, focusing on major generators of deliveries, such as
supermarkets and green grocers
- Work with the MTA to correct the eastbound B54 route between Flatbush and Ashland so it does not
bypass a significant portion of Myrtle Avenue
- Work with DOT on the Muni Meter rollout on Myrtle Avenue, which will replace all single space parking
meters
- Work with the DOT to determine the best locations for bike share stations along Myrtle
- Work with nearby residents to develop cost-effective pedestrian improvements on Park Avenue, and work
with the DOT and the Borough President’s Office to implement them
- Investigate curb regulations at Myrtle Avenue intersections to increase safety and traffic flow

Left to right from top: Community Chef Postcards, Myrtle Community-Run Farm Stand banners, Shoppers at
the farm stand, Community Chef Dumeha at the CDSC Pantry, Teen staff at the farm stand, Ingersoll Garden
of Eden build day in spring 2011.

Food Access Initiatives (MARP) - FY ’11 Highlights

Myrtle Eats Fresh aims to engage community members in improving
access to healthy, affordable food in Fort Greene and Clinton Hill by
creating, expanding and attracting markets for fresh, affordable food;
helping residents grow their own food; increasing community food
education opportunities; cultivating leaders of all ages; and documenting
the food-related needs and desires of our community.

Myrtle Avenue Community-Run Farm Stand is a seasonal outlet providing fresh, local, and affordable
produce, and is run by local teens and elder adults. The Farm Stand, in its second season, runs from July –
October near the Ingersoll Community Center at 177 Myrtle Avenue.
- In its inaugural season, the farm stand brought nearly 5,000 lbs of produce (sourced from Orange County,
NY) to the avenue, creating a new opportunity to use EBT/WIC/FNMP to purchase fresh food.
- The farm stand quickly became a vibrant community destination, with cooking demos, workshops and
other activities for all ages.
Fort Greene CSA has directly linked members to local farmers to receive vegetable and fruit shares at
affordable prices since 2008. The CSA partners with Nolasco Farms, Red Jacket Orchards, Cayuga Farms, and
Poor Farm Maple Syrup.
- 35% of CSA shares were allocated to community residents with low incomes
The Community Chef Program trains community residents to conduct cooking demos using healthy,
affordable foods and recipes.
- About 20 chefs have each completed 20+ hours of training in order to perform demos at local events.
- Chefs completed almost 40 demos this season at CSAs, the farm stand, markets and community events
Fort Greene FRESH Teens aims to build a community of informed, active youth by connecting them with the
practices of growing, cooking, eating and shopping for fresh food.
- Fifty local teens attended the 1st annual FRESH Teens Summit in September 2010.
- In spring 2011, students from Benjamin Banneker High School created a series of healthy afterschool
recipes and snack suggestions for their peers.
The Fort Greene-Clinton Hill Community Food Council provides a framework for strengthening neighborhood
efforts around food access, and encourages a more collective action and conversation. With the CFC as
advisors, MARP just completed a Community Food Assessment to prioritize strategies and inform communityled projects around food access. Since January 2011, MARP has conducted surveys, focus groups, 50+ store
assessments, interviews and mapping efforts to gather data for the CFA.
Community Gardens: With MARP’s support, public housing residents are growing their own food and flowers
- The Ingersoll Garden of Eden boasts 20 active gardeners ranging in age from 25 – 75+ growing food and
flowers in 26 raised beds.
- MARP is now working with Whitman residents to break ground on a community garden there in fall 2011,
and will work with Farragut housing residents in 2012.

Looking Ahead to 2012
In order to bring more local produce and products to neighborhood retail outlets and restaurants, the new
Farm to Neighborhood initiative aims to:
- connect local food businesses to local farmers interested in selling wholesale to merchants and chefs
- highlight the inventory of local food products that are currently being sold at local stores and restaurants
along Myrtle Avenue
Myrtle Eats Fresh is supported by New York Community Trust and Atlantic Philanthropies as part of the New
York City Community Experience Partnership (CEP). In addition, the program is part of the United States
Department of Agriculture (USDA) Community Food Projects Competitive Grants Program (CFPCGP).

Profit & Loss Statement, 07/01/10 - 06/30/11
Jul '10 - Jun 11

Income
BID Assessment
Payments in Lieu (Pratt)
Other Income
Total Income

350,000.00
14,842.00
2,734.03
367,576.03

Expense
Salaries
Payroll Tax Expenses

152,207.79
13,638.26

Health Insurance

9,752.56

Retirement

2,406.81

Youth Employment/Mentorships
Professional Fees
Consultants
Rent

14,036.17
9,400.00
900.00
17,393.00

Utilities

1,085.06

Phone/Fax/Internet/Web Hosting

3,008.82

Insurance

6,100.91

Office Supplies / Printing

5,895.52

Computer Equipment / Software

1,250.00

Postage
Dues/Subscriptions/Memberships

300.58
1,064.28

Meeting Expenses

666.79

Bank Fees

435.16

Travel/Local Transportation

631.20

Professional Development

1,300.00

Street Sweeping/Sanitation

70,125.00

Graffiti Removal
Tree Maintenance
Advertising / Sponsorships

184.58
5,106.74
5,253.90

Events / Programming

19,085.67

Promotional Materials

8,532.63

Public Art Installations

6,547.70

Storefront Improvement Grants

7,537.04

Streetscape / Street Furniture

3,600.00

Total Expense

Net Income

367,446.17

129.86

Financials - FY ’11 Results (unaudited)

Myrtle Avenue Brooklyn DMA, Inc. (BID)

Myrtle Avenue Brooklyn DMA, Inc. (BID)
Balance Sheet, 06/30/11 and 6/30/10
Jun 30, 11

Jun 30, 10

Chase Checking

21,688.51

15,110.45

Chase Money Market

22,991.02

50,642.80

44,679.53

65,753.25

29,684.00

15,212.16

29,684.00

15,212.16

Prepaid expenses

1,792.00

2,792.00

Total Other Current Assets

1,792.00

2,792.00

76,155.53

83,757.41

5,449.50

5,449.50

5,449.50

5,449.50

81,605.03

89,206.91

14,737.91

24,469.65

14,737.91

24,469.65

4,000.00

2,000.00

4,000.00

2,000.00

18,737.91

26,469.65

18,737.91

26,469.65

62,737.26

68,380.93

129.86

-5,643.67

62,867.12

62,737.26

81,605.03

89,206.91

ASSETS
Current Assets
Checking/Savings

Total Checking/Savings
Accounts Receivable
Accounts receivable
Total Accounts Receivable
Other Current Assets

Total Current Assets
Fixed Assets
Street Furniture Assets
Total Fixed Assets

TOTAL ASSETS

LIABILITIES & EQUITY
Liabilities
Current Liabilities
Accounts Payable
Accounts payable
Total Accounts Payable
Other Current Liabilities
Accrued Expenses
Total Other Current Liabilities
Total Current Liabilities
Total Liabilities

Equity
Retained Earnings
Net Income
Total Equity

TOTAL LIABILITIES & EQUITY

Operating Budget, 07/01/11 - 06/30/12
Budget
2011-2012

Income:
BID Assessments
Payment In Lieu Contributions
Sponsorships / Other
Total Income
Expenses:
Salaries
Payroll Tax Expenses
Health Benefits
Retirement Fringe
Youth Employment/Mentorships
Professional Fees
Consultants
Rent
Utilities
Phone / Fax / Internet / Web Hosting
Insurance
Office Supplies / Printing
Computer Equipment / Software
Postage
Dues / Subscriptions / Memberships
Meeting Expenses
Bank Fees
Travel & Local Transportation
Professional Development
Street Sweeping/Sanitation
Graffiti Removal
Tree Watering
Horticulture/Tree Pit Maintenance
Advertising/Sponsorships
Events/Programming
Promotional Materials
Temporary Public Art
Streetscape Improvements
Storefront Improvement Grants
Total Expenses
Income in Excess of Expenses

425,000
15,000
10,000

450,000

172,800
15,552
15,125
3,118
15,000
9,800
11,000
18,061
1,200
4,000
4,600
8,000
2,000
1,000
1,500
2,000
300
700
2,500
81,000
750
5,000
12,000
8,000
18,500
16,000
10,000
10,000

449,506
494

Financials - FY ’12 Operating Budget

Myrtle Avenue Brooklyn DMA, Inc. (BID)

